criteol.. N
THE FUTURE OF

‘E-COMMERCE

-

~~  THE ROAD TO 2026
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IT'S JUST NOT
EVENLY DISTRIBUTED.



THE CONSUMER

OF THE

FUTURE



INSTANT GRATIFICATION

I Want What

I Want When
I Want It
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ARTIFICIAL
INTELLIGENCE ENTERS
THE RETAIL SPACE
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<« 1-800-Flowers.com BLOCK @

Act
ctive now [} Y https://1800flowers.assi.st

/]
1:800
1300 T
\ﬂowers.m \ flowers...

Welcome to 1-800-Flowers.com You're a” Set ju St go
Let us arrange a smile for you today! !
back to Messenger.

ORDER FLOWERS

TALK TO SUPPORT

Darren, please enter the delivery
address for these flowers.
Include apartment # if needed.
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You: Hey Zappos, | love the

pattern on these heels!

¥ Kandis 1l find
B those printed pumps f

E37appos

Looking for something?
Ask Zappos will find it for free,
from any store.

All we need is a photo

@ Text a photo to (702) 577-1818"

“' Email a photo to ask@zappos.com

Upload a photo here
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IS THIS THE END OF
PHYSICAL RETAIL?




CAN HAVE T
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PHYSICAL RETAIL WILL

STILL EXIST, BUT IT WILL dynkin’
NEED A GOOD REASON

TO EXIST.

brands..




TRADITIONAL RETAIL




ONLINE WILL
CONTINUE TO
MOVE INTO THE
REAL WORLD




AND
BEACONS WILL LINK

(although exactly how they will do that
might surprise you)



THE
WILL BE A MAJOR




IS THIS THE FUTURE
OF DELIVERY ?
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asos

New In Dresses Shoes

COLLECT YOUR ASOS
DELIVERY
FROM BOOTS

Yep, you heard right we've teamed up with Boots so you can get your
ASOS delivery even easier. And you can still request next-day and
standard delivery - handy!

Click & Collect is now available in selected Boots stores until early April
2015 and orders must be made on desktop.

Simply click on ‘Collection Peint’' and s elect y our nearest Boots store,
we'll contact you when your parcelis ready to be collected. Easy!

BEOOTS STORES YOU CAN COLLECT FROM:



HACKNEY MARE STREET > DALSTON KINGSLAND > STAMFORD HILL ?

WOOD GREEN HIGH ROAD ? HOLLOWAY ROAD > CAMDEN 173 HIGH STREET »




PREPARE FOR A
MOBILE :
DRIVEN BY




MOBILE PAYMENTS mCommerce:
WI LL BECO M E P2P payments:

‘MAINSTREAM... Proximity payments:

But not right away

BETWEEN AND




THAT WILL
SHAPE RETAIL




FORGET THE HYPE,
3D PRINTING

WILL HAVE LIMITED
IMPACT ON RETAIL




THE VALUE IS NOT
WHERE MOST
PEOPLE THINKIIT IS




BY 2020 ..
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650 million -

WEARABLE DEVICES
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FOR loT AND WEARABLES

IS IN THE

THE MAIN OPPORTUNITY



WHICH WEARABLES-BASED INSIGHTS
PRESENT THE MOST VALUABLE MARKETING

OPPORTUNITY?

. DAILY ROUTINE DATA 9 PRECISE LOCATION

“ 38% 37%

GENERAL FITNESS ° MOVEMENT DATA

Y 27 N 25%

DIRECTION AND/OR EYE TRACKING/ WHERE

m VELOCITY DATA @—O SOMEONE IS LOOKING

21% 20%

=

S

DEVICE USAGE DATA

30%

EXERCISE/WORKOUT
/RUNNING DATA

227

EMOTIONAL
STATE/STRESS DATA

17%

NONE OF THESE

X 6%

Source: Ovum
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VIRTUAL
REALITY

AUGMENTED
REALITY
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THIS IS




HAS
POTENTIAL THAN VR




APPLICATIONS OF AUGMENTED
REALITY IN RETAIL

FRAMES
DIRECT




APPLICATIONS OF AUGMENTED
REALITY IN RETAIL

IKEA




TOPSHOP

HABFIMTY 'YKy HA CTP) IKY U « MEH

TOPSHOR

.
S



EVEN IN ITS

SIMPLEST FORM, L -~
AR CAN ADD R m '
ALOT OF VALUE e —
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THAT WILL
CHANGE THE FACE
OF RETAIL




The notion of
purchasing funnel
will become
obsolete

_ 1

There will be a
mobile boom — but
mCommerce will
only be a part of it

_ 1

Context will
be king

The internet of
things (loT) will very
much be a thing

_ 1

Artificial intelligence
will enter the retail
space

_ 1

Augmented reality
will bring value
to the industry

_ 1

Online will continue
to move into
the real world

_ 1
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BE MINDFUL

OF THE LIMITS TO
PERSONALIZATION

-

-
-
- W
W
‘e
o
4
X )
\
.. 1
\ » ‘
b
o ! S
o, /

.

ECOSCHGE
v AL

“','.” LASy e
1PL /7"{‘“-;\

S

- - ‘

" .,
e A
'_0.. = N
» a4
\\ o 7“ R




UNDERSTANDING THE
CUSTOMER JOURNEY WILL
BECOME CRITICALTO
CHANNEL INVESTMENT




CREATE
A BRAND .



THE WINNING RETAILERS
WILL SPEND MORE TIME
LOOKING AT THE WINDSHIELD
AND LESS TIME LOOKING AT
THE REARVIEW MIRROR.

duynkin’

brands..

— Dunkin’ Brands




Thanks

criteol..
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Thanks

criteol.




